Creating a mobile
presence
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JumpTap Turnkey
Solutions

Our Business Strategy
Own the MOSt important relationships in the mobile ecosystem

Build the highest quality network of publishers

Provide marketers with turnkey solutions to establish a mobile marketing Presence

Global leader in mobile search and advertising solutions

Delivering End to End solutions for mobile campaigns
Turnkey Solutions

Campaign specific solutions

Brand and Campaign study
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Samsung Omnia

Campaign flow - From banner to Campaign site

Campaign site elements include: Store locator, Streamed Video with viral

effect, email registration
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Samsung Omnia

Campaign:
Samsung Omnia campaign using video clips as
viral effect.

Duration:
November 20th — December 31

Audience Target:
Frequency capped for a 200 000 unique visitors.

JT Sites running campaign
Specific channels for targeted result

Campaing Brand follow up:
JumpTap provides RAM Ad Panel study
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JumpTap Turnkey
Solutions

JumpTap partnered with RAM Panel

Online survey tool to get deeper
information about user interaction with
mobile ads

Subscribers asked about:

Advertiser recall
Purchase intent
Quality of the ad



Contact

Delija Milasiute

delija.milasiute@jumptap.com
Phone: +370 (6) 160 18 56
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